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MAPKETHUHI'OBBIE TEXHOJIOTUHU B C®EPE
JJAHAIHA®THOI'O CTPOUTEJIBCTBA
(MARKETING TECHNOLOGIES
IN THE SPHERE OF LANDSCAPE CONSTRUCTION)

Asmopwvl npedcmagunu Kpamkuil OMyém no pe3yibmamam Uccie008anus
MApPKeMuUH208bIX MEXHONI02Ull 8 chepe NAHOWUAPMHO20 CMPOUMenbcmad.
HOlequHble 8b1600blL U peK()MeHdaL;uu ueﬂecoo6pa3ﬂo ucnojibzoeamsv npu
njiaHuposaruu u ocyujecmenierHuu MdeéI’l’lLlHZOGOlZ oessmenbHOCmU 6 KOMNAHUU.

Authors provided the summary report by the results of marketing
technologies research in the sphere of landscape construction. The received
conclusions and recommendations are expedient for using during the planning
and implementation of marketing activity in the company.

CnoBo «au3aiiH» celyac 3HAKOMO BCEM — U OOBIKHOBEHHOMY OOBIBATEIIO,
1 00€CIeUeHHOMY YEeJIOBEKY, U MPEACTaBUTENIO «CIUBOK oOmecTBa». Ceronns
OHO MPOCOYMIIOCH W3 rajepeil U IIsSHUEBbIX KYpPHAJIOB, MEOEIbHBIX CAJIOHOB U
OyTUKOB MOJHOM OAEXIbl OyKBaJTbHO BO Bce cdepbl Hameld KU3HU.
3aropoaHbIil oM U JaHAMAPTHRINA QU3aliH CTaIU MOHATUSIMU HEpa3/IeIMMbIMHU.
OmHo 6e3 apyroro — moTepsl CTaryca, COMHEHHUsI B PECHEKTa0eIbHOCTH, a JJis
00€eCIeYeHHOTO YeJIOBEKa 3TO HEJOMYCTHUMO.

Takum 00pa3oM, aKTyaJbHOCTh JAHHOW MPOOJEMBI B HACTOSIIEE BpPEMS
oOyCyiOBJieHa TE€M, 4YTO PBIHOK JaHAma@THOrO au3aiiHa B CyObBeKTax
Ypanbckoro ¢eaepaabHOTO OKpyra TBITACTCS COOTBETCTBOBATH 3alaHBIM
crangaptaM. C pa3BUTHUEM 3aroOpoJIHOIO CTPOUTENILCTBA HA PBIHKE YCIYT
nanamadTHOrO AM3aiiHa Hadajics Hactosumi Oym. Tonbko B CBepiIOBCKOM
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o0nacTu OyKBajJbHO 3a MOcCjieAHHe 2—3 Toja MOSBUJIIOCH MOPSAJKA MOTYyCOTHU
bupM, YHUCIIO KOTOPBIX HEYKIOHHO pacTeT. OJHaKO OCHOBHBIEC JaHAIIA(PTHBIC
KOMITaHUM, TpE/ICTaBlIeHHbIE Ha pbIHKE ropoda EkarepunOypra, mpoBOAST
arpeCCUBHYIO MOJUTHUKY 3aBOECBAHUS JIUIUPYIOIIUX PHIHOYHBIX MO3UIUN.

[To sKCIEepTHBIM OlLIEHKaM, OOJIBIIMHCTBO MEPOIPUSATUH, OCYIIECTBIIEMbIX
KOMITAaHHUSIMHM, CBSI3aHO C CO3JaHUEM U IMPOJBHKEHHEM CBOMX YCIYT.
Pa3menienre Ha yaunax ropoja peKIaMHbIX IIMTOB, AKTUBHOE IMPEACTABICHHE
yCIyT B CPEICTBAaX MAacCOBOW MH(OpPMAIINH, CIICIUATU3NPOBAHHBIX JKypHajaXx,
Harpumep «CoBpeMeHHBI oM W o(dwuc», Ha HMHTEpHET-CaliTax, y4acTHE B
BBICTaBKaX MO3BOJISIIOT 3HAYUTEIHHO PACIIUPUTD YUCIO CBOUX MOTPEOUTENEH.

O6wexToM wuccaenoBanus sBisgercs koMmmanus OOO « I «3enéubrit
OCTpPOB», KOTOpasl 3aHUMAaEeTCs pa3pabOTKOM MPOEKTOB MO JaHIIIapTHOMY
muzaiiny.  [IpemMerom — uccnenoBaHUsl  SIBISIETCS  BBIOOP W OLICHKA
MapKETUHIOBBIX TEXHOJOTHUH TNPUMEHHUTENLHO K cdepe JdaHamadTHOro
CTPOUTEIBCTBA.

[lenpto Hamield pabOTHI SBHIOCH ONPEJEICHUE METOJOB TNPUMEHEHHUS
MapKETUHIOBBIX TEXHOJIOTHM B cdepe naHamapTHOTO CTPOUTEIHCTBA (HA
npumepe komnanuu OOO «IJI «3enéubiii octpoBy»). s DOCTHKEHUS
MOCTABJICHHOW LIEJIU Mbl PEIIAJIU CIEAYIOIINE OCHOBHBIC 3a/1a4u:

® 3y4YEHUE TEOPETUYECKUX aCIEKTOB MAPKETUHTOBBIX TEXHOJIOTU;

® aHaJU3 COBPEMEHHOTO PbIHKA JIAHAIIAPTHOIO CTPOUTENIHCTBA;

® UCCJICZIOBAHNE OCHOBHBIX HampaBlieHUH S(OQPEKTUBHOTO MPOBEIACHUS
MapKETUHTOBOU JIESITENbHOCTH KOMITAHUY;

® [IPOBEJICHHE MAPKETUHIOBOIO HCCJIENOBAHMS C LEIbI0 MPOJABUKEHUS
nanamadTHeIx yeayr B ExarepunOypre (Ha mpumepe kommanuun OOO «LJI
«3enéHbIi OCTPOBY);

e pa3paboTKa peKOMEeH1aluui JaHaAma@THeIM KoMnanusm ExatepunoOypra.

MeTonoI0TuYeCKO M TEOPETUYECKOM OCHOBOM JAHHOTO HCCIIEIOBAaHMS
SBWJINCH Pa0OThl OTEUECTBEHHBIX M 3apyOCKHBIX YUYEHBIX, MyOJUKAIMA B
CHEUUAIBHBIX Nepuoanueckux wu3ganusx (kypHan «Krto ects Krto» mno
Ypanbckomy peruony, xypHaia «COBpeMEeHHbBIN 10M U 0(uC» U Jp.) 3a MEPUOJ
c 2005 mno mHacrosimee Bpems. llpakTuyeckue Marepuanbl COOpaHbl H
npoananuzupoBanbl B OO0 «IJIJI «3enéunbiit octpoB» B ExaTepunOypre.

B pe3ynbrare BBISBIEHO, YTO C KaXIbIM TFOJAOM O3E€JECHHUTENIbHBINA OW3HEC
cTaHOBUTCS BcE€ BhIroAHee. Ilo oueHkam 3KkcneproB, O0O0BEM  pBHIHKA
JaHAIAQTHBIX YCIYT yXe cerofgHs coctapiseT cBbime 5 100 muH pyOnei.
OCHOBHBIE TOBapbl, pealu3yemMble Ha «3€JIEHOM» pbIHKE, — IKHUBbIC
JIEKOPATUBHBIE PACTEHUS, KYCThl U KyCTapHUKH, IIBeThl. OKa3bIBaeMbIC YCIYTHU:
O3€JICHEHUE TEePPUTOPUM, JaHAMAPTHOE CTPOUTENBCTBO, CO3/IaHUE CHUCTEM
OpOILIEHHUS.

YcraHoBieHO, YTO 3a MOCIEIHHE 2—3 TO0/la PBIHOK JIEKOPATHUBHO-
JUCTBEHHON M IBETOYHON MpOAyKIuu B CBEpIJIOBCKON 00JacTH CTaOWUIIBHO
pacTeT. YBEIMYMBACTCS W MOTPEOUTETHCKHM CHOPOC, YTO TMOJATBEPIKIAIOT
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BO3poCIIMe OOBEMBbl OTEYECTBEHHOTO MPOU3BOJCTBA U  umnopra. B
JIEKOPaTUBHO-JIMCTBEHHBIN U I[BETOUYHBIA OM3HEC MPUXOJAT HOBbIE TEXHOJIOTHUH,
MOSIBIIAIOTCS M PAa3BUBAIOTCS HOBBIC HANPABJIECHUA. BOJIBIIMHCTBO ONEPATOPOB
YTBEPKJIA€T, YTO BO3POKACHUIO 3TOM MHAYCTpUU ExarepunOypr o0s3aH OMbITY
3akoHozarenedn Moabl — l[omnanauu, ['epmanmn wu llomblue, mpomyKnus
KOTOPBIX 3aHUMAET CEroAHs, MO UX OLEHKaMm, okoio 60 % oTedecTBEHHOro
pBIHKA.

Poccutickas magycTtpusi nmaHamadTHOrO OW3HEcCa pa3BUBACTCS CETOMHS
OJIHOBPEMEHHO B HECKOJIbKMX HAINpaBJICHUSIX: BBIPAIIUBAHUE [BETYIIUX
JNEKOPaTUBHO-JIMCTBEHHBIX PACTEHUN, OKA3aHHUE YCIYT IO O3EJIEHEHUIO 37aHUi,
opuCOB W TPHYyCaneOHBIX TEPPUTOPHHA, JAaHAIMAPTHOE CTPOUTEIHCTBO.
KonmuuectBo ¢upm™m, mpeiaralomuyx yCIyrd IO YXOAy 3a 3€JICHBIMU
HACaXJICHUSIMH, PACTET OYEHb OBICTPO MOTOMY, YTO BO BCEM MHUPE JIaHHBIN BU]I
Ou3Heca SBIAETCS OYEHb MPUOBUILHBIM. MHOTrOUYHCIEHHBIE MEJKUE (UPMBI
CTPEMSTCSI KOHKYPUPOBATh C JIUJIEPAMU PBIHKA, MPEXKAE BCEro, IO CTOMMOCTH
yciyr. OHU mpejiaraloT o3elieHeHue ydactka mo 1meHe ot 5 000 pyOnei «3a
COTKY». Tak Ha3bIBaeMble «HM3BICKM» (TIOCaJKa SK30THUYECKUX PACTCHHI,
(GboHTaHBI C TTOJCBETKOM U T.JI.) 37I€Ch HE MPUHSTHI.

['oBops 00 OCHOBHBIX HampaBieHUsAX IP(EKTUBHOTO MNPOBEACHUS
MapKETUHTOBOU JEATEIbHOCTH KOMITAaHUHU, HEOOXOIUMO OTMETHUTh, UTO TJIAaBHOE
BHUMAaHHE B JAHHOM CIIy4ae yaenseTrcs (pOPMHUPOBAHUIO U CTUMYJIHUPOBAHUIO
crpoca Ha janamadTHeie yeayru. Hanpumep, komnanus OO0 JIJ] «3enénblit
OCTPOB» HCIOJIb3yeT Haubojee AEHCTBEHHbIE W JOporocrosiue (popmel
KOMMYHUKAIIMM U KaHaJbl pacrpocTpaHeHus nHdopmanuu. K neiicTBeHHON U
noporocrosimiet  ¢GopmMe KOMMYHHUKAIIMM MOXHO OTHECTH NPUMEHEHHE
MOJIHOMACIITAaOHONW PEKJIaMHOM JEATEeTbHOCTH — TIPOBEICHHUE PEKIaMHOM
KOMITaHUM B ceTh MHTepHeT. BromKeT TakoW peKjIaMHOM KaMIaHWUU COCTaBUI
350 000 pyOneit u ObLT pacCUMTAaH HAa HEJENIO MOKa3a peKJIaMHONW UHPpOpMaIUU
B nob3y komnanuu OOO IJIM] «3enéubiii ocTpoB». B kauecTBe pazMelnieHus
ucrosib3oBascs cait Green-o0strov.ru (paccyuTaHHBIN TOJIBKO HA MOJIH30BATENCH
u3 CBepasioBckoit oosactu). Takyke HaMu ObLUTH pa3pabOTaHbl MEPOTIPUSATHUS JISI
CO3/laHus OJarompusiTHOTO 00pa3a KOMITAHUH.

[lony4yeHHsle paHHblEe OBUIM WCHOJIB30BAaHBl NpH pa3paboOTKe IJIaHa
MOBBIIEHU S(P(EKTUBHOCTH MAPKETUHTOBBIX MEPONPUSATUNA 11 KOMIIAHWUU
«3enéHplii OCTPOB». bBUIO MPOBENEHO MAPKETUHIOBOE MCCIEIOBAHHUE C LEIBIO
npoABMXKeHUs JanamadTHeIX yeuyr B EkatepunOypre.

Pazpaboransl pekoMmeHaanuu JaHAIA(THBIM  KOMIIAHUSIM, KOTOPbIE
3aKJIF0YAOTCS B CIAEAYIOLIEM:

e bonee dddekTUBHO padoTaTh HAJ Y3HABAEMOCTHIO KOMITAHWM U
dbopMHUpOBaHUEM  JIOSJIBHOCTH  TOTpeOuTENss  MyTéM  WCIOJIb30BAHUS
MapKETUHTOBBIX KOMMYHUKAIIUI;

® [IPOBECTH HOBYIO PEKJIIAMHYIO KOMIIaHUIO B ceTu MHTepHeT, Ha TV, depes
HapY>KHYIO peKjamy, peKjiaMy B IIpecce;
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® yJCIUTh O0CO00O€ BHUMAHHUE CTUMYJIMPOBAHUIO COBITA:  CKUJIKH,
JMCKOHTHBIE KapThl IMOCTOSHHBIM 3aKa3udKaM, IOJapOuYHble CepTU(PHUKATHI U
Aap.;

e paborate Hajg PR wm mpomaranmoli MECTHBIX MPOW3BOIWTENCH ITyTeM
MPEJCTABJICHUS B KQUECTBE CIIOHCOPOB MO PaJIvo0, TEIEBUICHHUIO.

® [IPYHUMATh AKTUBHOE YYaCTHE B BHICTABKAX, IPMapKax.

BrIBO/IBI M peKOMEHIAIMN, U3JI0’)KEHHBIE B JJAHHOW paboTe, 11e1ecoo0pa3Ho
WCMOJIb30BaTh TMPU IUIAHUPOBAHWMU W OCYLIECTBICHUM MApPKETHHIOBOM
JIEATEILHOCTH B KOMITAHHUH.
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MAPKETHUHI'OBBIE ACNHEKTHI BHEYUEBHOH
BOCIIMTATEJIBHON PABOTHI B OTPACJIEBOM BY3E
(MARKETING ASPECTS OF EDUCATION AND
NON-LEARNING WORK IN BRANCH UNIVERSITY)

Hpedcmaeﬂeﬂa asmopcKkasl no3uyusl OmHoOCuUmelbHo poju e6ocnumaHusl u
6HeyueOHOU pabombl 6 cucmeme Mapkemunea ey3a. Iloxazano, umo @
ompacesvix 8y3ax npobaema eHeyueOHoU 80CNUMAamebHOU pabomsl 0COOEHHO
akmyajibHA.

The author's position concerning a role of education and non-learning
work in university’s system of marketing is presented. It is shown that in Branch
University the problem of non-learning educational work is especially actual.

Kak wu3BecTHO, MapkeTHUHr B cdepe BBICHIETO NPOPECCHOHATBHOIO
o0pa3oBaHus — 3TO ACSITENbHOCTh, HANPABJIEHHAs Ha COITIACOBAHHE HHTEPECOR
MPOU3BOAMTENICH U MOTpeOUTENel 00pa30BaTENbHBIX YCIYT [1]. Bmecte c TEM,
KAK COBEpIICHHO CIPABE/UTHBO OTMEYAIOT COBPEMEHHBIE MCCIIEI0BATENH 11, 2]
B YCJOBHSIX M3MEHEHHUS Mojeleld TNOTpeOJIeHusT B TOCTUHIYCTPHAIBLHOM
PKOHOMHKE, OOpa3oBaTelbHasi JEATEIbHOCTh MpPEBpaIlaeTcss B OCOOBIA BUA
yCIyT, TI€ MPOU3BOAUTENb M NOTPeOUTENb HE OTAEIUMBI JPYyr OT JApyra,
B3aMMHO BIUSIOT Ha Ka4eCTBO ITHUX ycnyr, a TaKke — Ha TOSBICHHE HOBBIX
BHJIOB ¥ CBOMCTB 9THX ycayr (tabimma) (3, c. 39].

B cBs3u C BBIIEH3TOKEHHBIM HEOOXOJUMO OTMETUTh, YTO TIpHU
O00CYXXJIECHUM CBOICTB 00pa30BaTENbHBIX YCIYyI MCCIEN0BAaTEIN 3a4acTylo
«3a0bIBAIOT» TaKyl Ba)KHEWIIYIO COCTaBISIOLIYI0, Kak BocnuTaHue. Bmecrte c
TeM,  MOJIEpHHU3AIUs  BbICIIEr0  MpodeccuoHadbHOTO  00pa3oBaHUs,
MIPOSIBIISIOIASCS BO BHEAPEHUH KOMIIETEHTHOCTHOTO TIOJX0a U MPEAbIBICHUH
HOBBIX TPeOOBaHUI K KaueCTBY MOATOTOBKH BBITYCKHHUKOB BY30B, HEM30EKHO
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